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Editor’s Message

President’s Message

Here to usher in the New Year is a new edition of the TALL Quarterly. As
always, a big heartfelt thank you to Kay Samuels and her Committee
I wish you every success as you begin a new chapter with the
for their tireless work. This edition is bittersweet as we are saying a
TALL Quarterly, including blog articles on the TALL website. It has
fond farewell to both Kay and Hannah Saunders. I hope you both fill
been a pleasure seeing this publication through an anniversary
up your free time with something equally as fulfilling. We will miss
issue and it’s many feature articles and regular columns. I had the
you!
privilege of working with some of the best professionals in our
association. I thank all the contributors and background support from
As I hope many of you heard or were fortunate enough to attend/
the newsletter committee and executive liaison. We’ve had a big
participate, we had our second ever conference in October. We had a
change in our newsletter committee with some new faces and other
fantastic turnout and I hope our sessions were valuable and insightful
members bowing out because of work commitments. I want to thank
to those who did attend. But fret not, for those who need a refresher
them all for the time and support that they put into producing this
or who were unable to come, a summary of each of these sessions is
amazing product. I especially want to thank Hannah and Kate for their
included here. The authors of these articles also deserve a big thank
invaluable assistance throughout.
you as some of them are our student representatives and others are
I started on this road with my interest in writing and editing and
recipients of awards and bursaries. Due to the successes and the
found I used these and other transferable skills and gained many
takeaways of this conference and our previous one in 2016, we are
memorable experiences. I was definitely working outside my comfort
optimistic that there will be another one in 2020. If you have ideas
zone at times, but this pushed me towards new opportunities. I have
on potential themes or feedback on how we can continue to improve
enjoyed this part of my volunteer experience in TALL the most and
the conference (or you want to volunteer!), please feel free to contact
will continue to be part of this fantastic organization that has enriched
anyone on the Executive.
my life.
Going forward we are venturing into new territory by publishing
Finally, I continue to welcome comments, suggestions, and ideas on
articles as a blog on the TALL website. We have not worked out all the
how we can address your needs or the needs of others so feel free
details yet so if you are interested in contributing in any way please
to reach out to me or to any one of our Executive members. Wishing
contact myself, until we get a new editor, or Heather.
everyone a wonderful 2019!
I wish you all continued success, health and happiness.

Kay Samuels, Editor-in-Chief

Candice Fong
TALL President
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Innovation and Adoption: Don’t Believe the Hype?
Panel: Heather Richie, Kate Simpson, Lesha Van Der Bij
Reported by Bryony Livingston
Technology evolves rapidly and, as librarians,
we are expected to stay on top of new
developments, especially when they might
save both time and money for our clients.
However, it can be difficult to decide what
might be right for your organization and the
best way to introduce new products. As such,
TALL’s Publisher Liaison Committee (PLC)
wanted to bring together a panel of legal
professionals to assist librarians. The panel
included Heather Ritchie, Chief Knowledge
and Business Development Officer, Hicks
Morley; Kate Simpson, National Director of
Knowledge Management, Bennett Jones;
Lesha Van Der Bij, CEO, Optimize Legal,
and was moderated by Alexia Loumankis
of the PLC. This report summarizes the
remarks given by the panel at each stage of
implementing a new technology.
Environment Scan
When deciding to invest in a new technology,
it is important to first understand how current
resources are being used. Resistance to
change is always a problem when introducing
new tools, so prioritize talking to your clients
to understand how technology can fit within
your organization and make the work process
more efficient. Stay on top of new trends by
following industry groups and professional

associations, particularly in the U.S., as well
as podcasts such as LawNext and Building
NewLaw.
Evaluation
The panel moved on to discuss the
challenges associated with evaluating new

When deciding to invest in a
new technology, it is important
to first understand how current
resources are being used.
Resistance to change is always
a problem when introducing
new tools, so prioritize talking to
your clients to understand how
technology can fit within your
organization and make the work
process more efficient.
tools. Traditional methods such as trials
and pilot programs are not always the right
approach; they can be time consuming and
difficult to implement. Focus on enlisting
stakeholders as you examine new products
– figure out which departments need to be
involved, look at the influencers within your

organization who can help sell the product,
and, finally, decide which clients will be using
the product, as their feedback will be most
valuable.
Adoption
During the adoption phase, the importance of
having a plan in mind was emphasized. Some
questions the panel suggested thinking
about included:
• What is your communication strategy?
• Do you have the time needed to launch
the product?
• How do you plan to monitor usage and
measure success?
Librarians can be incredibly useful during this
phase as they can play a key role between
the vendors and the clients because they
understand both sides. During the adoption
phase the panel also cautioned to manage
expectations – implementing new technology
takes time and does not always work out of
the box.
Post-Adoption
The last topic discussed was the problems
of sustaining engagement post-adoption.
Techniques were suggested such as
promoting friendly competition amongst
users and also engaging other possible
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Evaluating Legal Technology – Questions to Ask Vendors
What business problems/pain point does your tool solve?
How is your tool superior to X tool which is already on the market?
Does the tool utilize AI?

clients within the organization. The panelists
agreed that constant email reminders are
largely useless, and that it is better to instead
interact with clients face-to-face on an
ongoing basis.

Is your tool easy to use and easy to implement?
What do you consider a success (in terms of adoption/usage)?
Who is currently using your tool?
What are their adoption rates?
How long did it take them to roll the tool out?
The firms that have been successful – what tactically did they do to
ensure success?
For those with low adoption, what were the lessons learned?
What best practices can you share so that we can be successful in our
adoption?
What usage and other metrics do you provide? And how do we
access them?
What change management support (e.g. training, evidence for
business case, support resources) do you provide?
Is your tool client-focused?
How is your tool priced? Is it transparently priced?
Do you offer a free trial? How many people can trial it and for how
long?
During the demo, can we test out the tool? Enter our own query?

Librarians can be incredibly
useful during this phase as they
can play a key role between
the vendors and the clients
because they understand both
sides.

In conclusion, the panelists urged the audience
to get ahead of the game by understanding
how to best incorporate innovation into your
organization. The panel also provided a
convenient list of questions to consider when
considering a new technology, with specific
considerations for artificial intelligence.

This issue of the TALL Quarterly
consists of summaries of the
sessions from the TALL xChange
Conference in October 2018.

What are your data sources – coverage, currency?
If it captures data, where is your data centre? Does it stay in Canada?
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Innovations in Legal and Legislative Research Instruction
Speaker: Mike McCaffrey
Reported by Jessica Knoll
I had the opportunity to attend the session
“Innovations in Legal and Legislative Research
Instruction,” presented by Mike McCaffrey. At
its core, the session focussed on five basic
principles of instruction: who do we teach,
why do we teach, how do we teach, where
and when do we teach, and what do we teach.
Examining these principles allows instructors
– whether they are teachers delivering a
lecture or librarians training clients and staff
– to effectively structure their teaching style
and present content in a way that is most
beneficial to the audience.
Who?
When we plan a training session of any kind,
whether it’s a tutorial for a specific product
or a general overview of library services,
considering who we are teaching is a good
place to start. Internal clients, like library
staff will have different needs than external
clients (lawyers, students) as well as different
levels of information literacy. Anticipate the
audience’s level of need and cater to that.
Why?
It’s important to think of the why in terms of
what we are specifically teaching. It could be
to stay current with changing technology or

changing landscapes, it could be simply to
enable our audience to acquire new skills, or
it could be to expand our own repertoire of
reference. Use this why to guide your training
session – why is this session relevant to your
audience’s needs?

anticipated audience size.

What?
Understandably, one of the most important
pieces of your training session will be the
content. What are you teaching? The subject
matter itself is one part of your instruction,
but you should also use your training session
How?
The how of teaching looks at the curriculum as a marketing opportunity for your library
design, the desired outcomes, and finally the services. Use the session to demonstrate the
method of delivery. How the information is value of your library and enable your clients
presented depends on how you are delivering to seek out you and your services when they
it: are you leading a webinar or having a need help.
traditional classroom style of instruction? This
impacts the way you will deliver your material. One of the main takeaways from this session
You can also seek out more advanced options was that training sessions allow us to reflect
like recorded training sessions; just keep in on what we don’t know. We should this
mind what works best for your audience and knowledge to seek out new opportunities to
learn, and how we may be able to pass that
your subject matter.
learning on to others. Assess how much time
learning this new skill will take and how we
Where and When?
Timing can be critical, and following the can teach it to others, and finally consider
hiring cycle at your workplace can be a good how much it will help your organization. These
guideline for scheduling sessions or training questions will enable us to become better
workshops. If your organization regularly instructors and ultimately better information
hires students or interns, aim to give sessions professionals.
during the new hire period, and use the
down time of the hiring cycle to do training
with your staff. Where you have the session
depends on your amount of space and your
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Behind the Buzzwords of Library Innovation: Revelations of Researchers
Speakers: Martin Tomlinson, Osler, Hoskin & Harcourt; Jennifer McNenly, Fasken; Jane Freeman, Bennett Jones; Roslyn
Theodore-McIntosh, Gowling
Reported by Jonathan Leroux
When it comes to innovation, be curious, be Jennifer noted that her firm is dropping
strategic, give feedback to vendors, and ask the term “library” in favour of “knowledge
management services.”
questions!
Having established the increasing importance
Moderated by Stacy Rowe of Manzama, of CI and market research in private law
this panel on legal research and innovation libraries, the panel then discussed how
addressed key questions that the field is libraries can succeed in this new context.
facing and how law libraries can adapt their
skills and offerings to proactively identify and What are the skills required to be a good
business researcher?
address clients’ shifting needs.
Being curious in your approach to research
Competition for winning and retaining clients is often enough to create credibility with
has become fierce, and the legal field is now clients as business questions do not typically
a buyer’s marker. Increased competition has have yes or no answers. Business research
forced law librarians to innovate alongside
their firms in a variety of ways. One such
innovation includes broadening the scope
Competitive intelligence (CI)
and research capabilities of libraries in private
and market research are
law firms to better serve clients.
Competitive intelligence (CI) and market
research are among the new feathers that law
librarians wear in their caps. In some firms,
researchers are relied on for their business
acumen. According to Jane, business
research questions make up about seventy
percent of requests at Bennett Jones. The
panelists also identified a trend of phasing
out library terms and titles; for instance,

among the new feathers
that law librarians wear in
their caps. In some firms,
researchers are relied on for
their business acumen.

questions are often more multifaceted
than typical legal questions and require
researchers to look behind the curtain.
Business research is not precise in the same
manner that legal research is (i.e., noting up
a case), so librarians must forgo preference
for accuracy and process and fight past
frustration with questions that may not have
clear-cut answers.
• Researchers need to be “diggers” –
curiosity is a major asset.
• Creativity and persistence will produce
more useful and complete answers.
• Think like a generalist and keep an
open mind when structuring reference
interviews.
• Also think like a private investigator and
look at a question from all angles.
• Be open to a variety of sources of input
and think with flexibility to proactively
identify opportunities to serve clients’
needs.
How can libraries develop their CI
capabilities and sell their value to firms?
Roslyn suggested taking the time to build
a firm’s appetite for CI by consistently
demonstrating its value. Martin pointed
out the importance of having direction and
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making specific plans where you can when
adopting CI initiatives from scratch. It can be a
labour-intensive process, so it’s important to
“know what you want to do, where you want
to go, and how to grow.” Formulating plans
can be facilitated by introducing yourself to
new staff and new groups, and learning what
they are up to (i.e., developing new practice
areas). Jane described how she accomplishes
this by sitting in on meetings and asking
colleagues in different departments lots of
questions about their needs and projects
as well. Business research can be more
time consuming than legal research, but it’s
important for librarians to learn how to juggle
both simultaneously, even with limited staff.
• Add CI to the menu of research capabilities
that your library offers.
• Techniques of legal research have
changed, which makes it more compatible
and coexistent with business research.
• Taking
initiative
and
delivering
demonstrable results can help when
librarians make the business development
case to their employers.
• A warm and inquisitive personality can
make librarians the natural starting point
for potential CI initiatives in a larger
setting.

vendors and expedite the process. In
Jennifer’s case, she looks at two or three
products a week, so having a logical and
systematic approach is essential for analyzing
the many new products and vendors. It may
also help to consider them in smaller doses,
then bump them up for deeper analysis if
they seem useful. Budget fatigue is an everpresent issue, so ask your colleagues for help
in addition to developing a well-thought-out
strategic plan. Martin supports this approach
as well, as good strategic plans cannot be
developed without properly accounting for
your firm’s wider culture and needs.
• Lean into your colleagues’ knowledge
when evaluating new tools.
• Any extra insight counts when making
purchasing decisions as firms are no
longer willing to throw money at new
things in a tight market.
• Find a champion in the user group to back
up your case when the time comes to
present a bill for a costly product.

Write a Feature Article!
Feature Article submissions
to the TALL Quarterly are
eligible for consideration for
the Annual $250 Feature
Article Award.
The recipients of the award
are chosen by the Newsletter
Committee and will be
announced at the Annual
General Meeting each year.

How do you avoid vendor fatigue and keep
up with the flood of new technologies?
Adopting new tools can be a good way
of developing CI and business research
capabilities. Researching new products
can be a daunting task in itself, so Jennifer
suggested having a checklist to evaluate
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Access Copyright: Blockchain and Smart Contracts for Information Professionals
Speakers: Leanne Newell, Head of Business Development, Access Copyright & Stephen Sawyer, Design Research for
Prescient, an innovation lab created by Access Copyright
Reported by Heather Bennett
slowly advancing and gradually enveloping
Why should librarians care about blockchain?
everything along its way by the force of its
If this question has ever crossed your mind,
you would have enjoyed this engaging and progression. – William Mougayar, author of
informative session by Leanne Newell and The Business Blockchain (Wiley, 2016)
Stephen Sawyer from Access Copyright.
What problems does Blockchain solve?
Information access and attribution of 1. Centralization of data (data is decentralized
throughout the network)
content – the new balancing act
2.
Alteration of records (records are
Leanne set the stage by pointing out that
immutable on the chain)
access to information is an old problem.
3.
Requirements of trust (“smart contracts”
Technology has provided many ways to
enable
auto-executable
computer
engage with information, and there are a
programs that fulfill the terms agreed to
multitude of sources that are easily accessible
by two parties)
to librarians, professionals, and the general
public. The new problem is enabling an 4. Value of digital assets (blockchain
cryptocurrencies enable peer-to-peer
efficient, simple and transparent way of
payment)
attributing and tracking content, one which
balances the ever-changing needs of both Therefore, with Blockchain, authors (and
publishers) could receive royalty payments
content-creators and consumers.
instantaneously and directly from end-users.
Blockchain to the rescue
Stephen then laid the groundwork for why What is Blockchain?
Blockchain is the solution, and why it should After hooking the audience in, they got down
matter to information professionals. First, to basics:
with a quote, and second by answering “what • Blockchain is a decentralized ledger.
Everyone in the network has a copy of
problems does Blockchain solve?”
the ledger. If one ledger is compromised
or altered, the other ledgers are still
The blockchain cannot be described as a
unchanged.
revolution. It is a tsunami-like phenomenon,

•

Or in the words of Klaus Schwab,
Founder and Executive Chairman of the
World Economic Forum: “In essence, the
blockchain is a shared, programmable,
cryptographically secure and therefore
trusted ledger which no single user
controls and which can be inspected by

The blockchain cannot be
described as a revolution. It is
a tsunami-like phenomenon,
slowly advancing and gradually
enveloping everything along its
way by the force of its progression.
anyone.”
Well, folks, if you weren’t there in person,
you missed a fun group exercise that made
everything else crystal clear. It involved good
old-fashioned pen, paper, a file folder, and
carbon paper. We made a blockchain!
Homework assignment
Stephen left us with a takeaway task, to read
the Bitcoin whitepaper: https://bitcoin.org/
bitcoin.pdf
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Building your Brand with LinkedIn and Using Social Listening for
Business/Legal Research

Anita Windisman, former Senior Customer Success Manager at LinkedIn
Reported by Sarah van Sickle
During this session, Anita Windisman
presented on two topics: how to build and
optimize your LinkedIn profile and how to
conduct legal/business research and social
listening on LinkedIn.
Throughout her career in marketing and
during her time at LinkedIn, Anita has assisted
companies create an online presence.
She moved to England to assist one of her
employer’s top clients develop and perfect
their brand. She started her presentation
by defining ego surfacing. She encouraged
the audience to Google their own names to
ensure that their LinkedIn profile was the top
search result.

•
•

•
In the first part of her presentation, Anita •
provided the audience with tips on having
the most effective personal LinkedIn profile.
•
Tips for Your LinkedIn Profile
• Have a profile picture and a background •
image. It will make your profile 14 times
more likely to be viewed.
•
• Write a compelling headline. Think of it as
your elevator pitch.
• Have a summary written in first person. •

Use keywords that Google can use when
ranking search results.
Use your profile to tell a story in a different
way. Instead of copying and pasting your
resume, talk about your reputation.
Add your current position.

Have a profile picture and a
background image. It will make
your profile 14 times more likely
to be viewed.

•
•
•
•
•

Only connect with people you know and
trust for privacy issues.
Review your privacy settings.
Add your education in order to take
advantage of the alumni search tool.
Add volunteer experience.
Ensure your profile picture is visible to the
public.

In part two of her presentation, Anita defined
social listening as mining digital streams and
looking at digital footprints to find intelligence
on people.

Tips for Social Listening on LinkedIn
• Hide a connection from your timeline if
they post too often.
Keep in mind the end audience.
Take out the years of your undergraduate • Offer someone congratulations on a new
position. Nurture your network.
education if you are between 45 and 50
•
It is possible to follow someone without
years of age.
being connected. You will be notified of
Avoid buzzwords (leadership, passionate,
status updates, but the person does not
creative, motivated, etc.).
have to accept a connection request. For
Add rich media, such as a link to a video
example, Justin Trudeau does not have
or photo relevant to your profession.
to accept your request in order for you to
Customize your LinkedIn URL in “Edit
see his posts.
URL” under settings. Enter your name at
the end of the URL.
Add your phone number and address.
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Lightning Talk 1: Demonstrate Codify

In part two Anita also discussed gaining
business intelligence on other companies
that are competition or that may be acquired
Paolo Tonelli, Codify and Martin Tomlinson, Osler
by the company you work for.

Reported by Robert Keshan

Tips for Gathering Intelligence from LinkedIn
• Find employees of the business and filter
them.
• With a premium account, you can see fast
growing companies and when employees
were hired.
• The alumni search is free and allows you
to see where employees live and work.
• You can search by keyword on LinkedIn
and track content by hashtag. You can
see which groups, jobs, and companies
have used the same keywords.
• On a premium account you have 30
search fields while on a free account a
user has six with a search limit.

Martin Tomlinson offers a legislative service
through the library where staff monitor
350 acts and associated regulations for
lawyers and select clients. This process has
traditionally been a time consuming one,
performed manually. Martin and his team
spent five years getting the money from Osler
to automate their service. To start the project,
the Osler library began by attempting to build
something in-house. Early on this process,
Martin met Paolo Tonelli through the Legal
Innovation Zone.

provide the most time savings.) The product,
Codify, was designed with this in mind. Now
that the product has been developed and is
used at the firm, the next step will be to look
at feeding in data from Codify for internal
reporting, and look at more complex queries
and data collection, such as proclamation
tracking.

The original goal was to look
at what would make a viable
product, i.e. what would be
helpful for a legislative librarian
and provide the most time
savings. The product, Codify, was
designed with this in mind.

Paolo began his career by working an
assembly line at Chrysler, and saw first-hand
Anita’s final advice was to access Lynda.com what automation can do as part of an effective
through the Toronto Public Library. Lynda. process. He used this experience to help
com offers helpful videos about a variety of create his first database, a financial platform
topics that are useful for your professional that was eventually sold to Thomson Reuters.
and personal life. Many audience members After this, Paolo took off some time to learn
felt encouraged to update their LinkedIn coding. He looked at the legal landscape and
saw a need for tracking the law. This was the
profiles after the conference concluded.
Codify is offered as both free and paid
foundation for Codify.
versions. The database is organized into
three areas: Acts, Bills, and Topics. For Acts,
In June 2016, Osler signed a development
it is restricted to Federal Canada for now. The
agreement with Paolo and his company. The
database checks and publishes twice daily.
agreement set out joint milestones and the
Important features include explanatory notes
intention of looking at changes to the law as
when acts are amended, and using the Topics
a product. The original goal was to look at
section to track relevant statutes.
what would make a viable product, (i.e. what
would be helpful for a legislative librarian and
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What could I be? Transferable skills to take on any job!
Private Investigation Work in Law Libraries
Speaker: Nairne Holtz, Senior Reference
Librarian, WeirFoulds LLP, and Licensed PI
Reported by Alexander Wright
I had the pleasure of attending Nairne’s
enlightening talk on private investigation
(PI) in the context of law libraries. By the end
of the talk, Nairne had walked us through
how she located a person with just a shred
of biographical information. How does one
acquire these spectacular informationseeking powers? Nairne’s journey uncovers
the mystery.
Nairne begins with Nancy Drew, a popular
novel series from the 1930s that inspired
her lifelong interest in PI work. This, and a
penchant for solving puzzles and finding
information (traits that librarians may also
share), made PI work an ideal for Nairne.
However, it took the unfortunate circumstance
of being between librarian positions to finally
pursue becoming a PI.
To Nairne’s surprise, most PIs were not
grizzled ex-police detectives but people
from all walks of life (with a clean criminal
record), who learned the required curriculum
(mostly consisting of studies of relevant
portions of the Criminal Code, civil procedure
and evidence law) and passed the required
exam. In Ontario, PI courses range from 36week college-level programs to one-week
intensive courses put on by private agencies,

the latter of which Nairne completed.
Nairne, once obtaining her Ontario Private
Investigator license (which looks like a
groovier version of the Ontario Driver’s
License), explored PI work. Most clients are
in the insurance sphere (i.e. investigating
fraud re insurance claims), but “domestics”
(i.e., investigating extra-marital affairs) is still
a lively business. There is also the world of
business intelligence and investigations,
exemplified by firms such as Kroll, where PIs
investigate corporations.
But how would PI skills and experience aid
librarian work, especially law librarian work?
After freelancing for a PI agency for a few
months, Nairne wound up back in the law
library world where she uses her newfound
skills to perform “locates.”
Locates, in the law firm context, involve
tracking down (i.e., finding the physical
address) of witnesses or individuals that owe
the law firm money. Nairne described some
typical tools used in a search.
Locates Search Tools
• News searches (paid databases, news
containing obituaries can be useful in
determining a person’s locality or relatives
if they are on social media)
• Land title searches
• PPSA searches
• Ministry of Transportation (MTO) database
search (searching this database actually

•

requires a PI license, as well as the
searched-for person’s DOB, and some
parts of an address, as well as a reason
for the search)
Equifax Commercial Suits (can be an asset
in determining a person’s civil litigation
history)

Cost-free Searches
• Kijiji/Craigslist searches (Harmari is a
for-fee database that searches historical
classifieds from Kijiji and Craigslist)
• Old phonebooks (public libraries often
have these)
• Town Voters Lists (towns used to publish
these, up to a certain year – check local
library)

Nairne begins with Nancy Drew,
a poplar novel series from the
1930s that inspired her towards
a lifelong interest in PI work.
This and a penchant towards
puzzle solving and finding
information (traits that librarians
can also share), made PI work
an ideal for Nairne.
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•
•
•

Canadian Civil Aircraft Registry
Transport Canada Vessel Registry
Social Media (Facebook, LinkedIn, Twitter,
YouTube)

With these skills and tools, Nairne walked us
through how she was able to find a witness
with hardly any biographical information to
begin with (just a first name, and a rather
unique last name).
From a news search she was able find an
obituary that thanked a support worker with
this name. Via a Facebook search, Nairne
found a young person with the same last
name, possibly a child or relation to the
targeted witness. Via a search of the young
person’s Facebook friends, she found that
one was an adult man who worked at an
Ottawa area retirement home. Hypothesizing
that this adult friend could also be a friend
of the targeted witness, and possibly a work
colleague, she passed this on to her boss
at the PI agency who eventually located the
witness’s place of work.
Nairne’s journey highlights a natural
supplement to a law librarian’s current skills
and service offerings. From her experience,
I am quite curious and inspired to embark
on this endeavour myself. Having these
skills makes a librarian even more vital to an
organization, especially law firms. I wish her
well in this next journey, and thank her for
trailblazing (at least for the librarians in the
room) a new path and inspiration for many of
us to take.

Litigation Support Services and Expert
Witness Consulting
Speaker: Heather Bennett, Vice President,
Duff & Phelps Canada
Reported by Sarah van Sickle

Heather uses her research skills to gather
information available about a company and
find out what was happening in the industry
at the time of the dispute. For example, she
helps the family law team calculate the value
of a business at the date of marriage and the
Heather Bennett discussed her job duties date of separation, two different moments
and the challenges she faces working as in time requiring knowledge of different
an embedded researcher at Duff & Phelps industry and economic conditions. In addition,
Canada. D&P globally is a financial advisory Heather helps identify other expert witnesses
firm with 3,500 professionals in 28 countries for trials.
around the world. In Toronto, D&P is staffed When asked, the audience suggested the
best ways to find expert witnesses include
consulting university directories (i.e. U of
...the audience suggested
T’s Blue Book),
WestlawNext Canada’s
Expert Witness Directory, or by identifying
the best ways to find expert
experienced
experts
through
court
witnesses include consulting
documents or via referrals from other lawyers.
universities internal expert
To conclude her presentation, Heather said
witness lists, finding experts
she is now working with the Kroll team,
that have previously testified,
acquired by D&P in the spring, on due
and asking other law firms for
diligence investigations.

contacts.

Please send an article or comment to Kay
about where you have ended up.

with accountants, MBAs, CFAs, PhDs, and
CBVs who do business valuations and
act as independent expert witnesses in
financial disputes. CBVs, Chartered Business
Valuators, serve the courts as independent
experts in cases involving financial matters,
such as shareholder or partnership disputes,
securities law, intellectual property disputes,
family law, breach of contract, insurance
claims, and personal injury claims.
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Vendor Viewpoint
Bird’s Eye View of the Latest Developments
in Legal Technology: Impact on Legal
Information Professionals Now and Going
Forward
Speaker: Eric Wright, CEO,
Canada
Reported by Kathy Fisher

LexisNexis

To
kick off the TALL eXchange 2K18
conference, incoming CEO of LexisNexis
Canada, Eric Wright, presented on the current
state of innovation in legal technology and
its impact legal researchers, focusing on
the Canadian context. Canada is a leading
market with its own distinct and unique
legal landscape being the only bilingual, bijural legal system (both civil and common
law) worldwide. Our legal communities
have distinct and unique legal content and
technological needs. Canada is a leading
market both within the legal industry generally,
and within the LexisNexis business. Since
joining in August, Mr. Wright has prioritized
connecting with customers as part of his
and LexisNexis’s commitment to Canada and
Canadian customers.
LexisNexis’s business builds on the legacy
of legal technology pioneer Quicklaw, which
was a Canadian success story. LexisNexis will

continue to invest in Canada and maintain
on-the-ground Canadian senior leadership to
serve Canadian lawyers and law librarians. In
addition, LexisNexis’s Canadian organization
plans to tap into the global technology and
infrastructure that Lexis is building around
the world. The opportunity to leverage the
global LexisNexis organization for the benefit
of Canadian customers was one of the key
reasons that Wright took up this new role.
Wright brings to his current position a
background in technology and digital
transformation. As a senior VP at an IT
research firm, he provided best practice
research and advisory services to the IT
departments of large organizations, including
many law firms. IT departments were on the
frontlines of evolving technological changes—
in cybersecurity, mobile computing, cloud
services, and other aspects of the digital
transformation of business.
Concurrently, IT research businesses
underwent a digital transformation where
they moved from printed research reports
to advisory services and software-as-service
online solutions. Wright brings to LexisNexis
his deep understanding of the impact that
technology can have on a business, and
digital transformation on an industry.

Wright notes that this same digital
transformation is taking place in the
Canadian legal context. Technologies such
as big data, analytics, data visualization, and
artificial intelligence are reinventing legal
practice. Further, growing in-house legal

LexisNexis’s business builds on
the legacy of legal technology
pioneer Quicklaw, which was
a Canadian success story.
LexisNexis will continue to
invest in Canada and maintain
on-the-ground Canadian senior
leadership to serve Canadian
lawyers and law librarians.
departments, legal operations methodology,
non-traditional legal providers and global
mergers are reinventing the legal landscape,
which in turn transforms and reinvents the
legal information profession, libraries, and
LexisNexis. Reinvention, while challenging,
is exciting, as it opens new opportunities for
learning and new areas of understanding.
A featured aspect of reinvention at LexisNexis
has been the upgrade from Quicklaw to

17

Lexis Advance Quicklaw — the upgrade
from “classic” Quicklaw to LexisNexis’s next
generation research platform. In consultation
with law libraries community, the most
frequent question Wright was asked was:
Why is LexisNexis changing this?
Wright’s answer is in alignment with the
conference’s theme of innovation: LexisNexis
is upgrading the platform to enable the next
generation of legal research tools. This
migration has enabled enhancement such as
data visualization, advanced analytics, and
artificial intelligence assistance. Only on Lexis

LexisNexis
believes
that
the earliest applications of
technology, including advanced
machine learning and artificial
intelligence
solutions
will
be found as incremental
enhancements
to
existing
solutions. Doing so allows the
lawyer to see the power of the
technology in real, practical
benefits and adapt to changing
ways of interacting with known
systems.

Advance will these tools and technologies be go undetected in text-based data. Charts,
applied to a Canadian legal content.
graphs and tables can also aid navigation
through a complex set of data.” LexisNexis
“LexisNexis believes that the earliest just released an update to Lexis Advance
applications of technology, including which adds graphical Search Term Maps to
advanced machine learning and artificial search results.
intelligence solutions, will be found as
incremental enhancements to existing The Search Term Maps feature allows users
solutions. Doing so allows the lawyer to to scan results lists quickly and to get more
see the power of the technology in real, precise about the terms found from a search
practical benefits and adapt to changing query. Built on advanced language parsing
ways of interacting with known systems. In algorithms, the feature highlights in caselaw
this respect, LexisNexis is investing into tools the best passages for further review right
that substantially enhance the quality of legal from the results list—the document need not
research.”
be opened. The search terms are presented
visually to represent density of term treatment,
After his opening remarks, Wright launched space-proximity of terms, and a starred
a slide presentation illustrating LexisNexis’s designation of “best paragraph.” This allows
approach to innovation, titled The Big Red for faster review of the results and enhances
Staircase.
insight into the quality of the answer set. This
feature, recognized as the “Best New Feature
The Big Red Staircase Presentation
of the Year” by blog Dewey B. Strategic, is
available now here for Canadian content.
Slide 1 illustrated that Full-text Searching and
Alerting are still cornerstones of LexisNexis’s Slide 4 spoke to the Analytics feature. “This
business.
feature was designed to extract additional
insights out of data by applying analytical
Slide 2 covered Semantic Search which solutions to aggregate and represent data in
LexisNexis defines as “the enhanced new ways. For example, Intelligize extracts
extraction of information about context, from securities filing underlying trends in
entities or concept to enrich the search quantitative data and even finds common
experience.”
concepts independent of the specific
language used. Likewise, PatentAdvisor
Slide 3 introduced Data Visualization. “Data allows for extraction of outcome rates, timing
visualization technology creates visual and trends, examiner behaviour from a massive
graphical representations of data to highlight collection of patent filings and application.
patterns, trends and correlations that might
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Lawyers and librarians can harness this class
of solution to examine the existing sets of
data in news was only possible through the
use of these advanced toolsets.
Slide 5 covered Predictive Analytics.
Predictive analytics makes predictions about
unknown future events by looking at historical
patterns and extrapolating those into the
future. The notable American-based service
is Lex Machina which leverages US data
and court filings to analyze the behaviour of
judges and the impact of venue. Using past
data, a lawyer may understand how a judge
is likely to rule. Using hard data, the service
predicts likely timing and costs. Law firms can
see how they benchmark against competing
lawyers and law firms.

Predictive analytics makes
predictions about unknown
future events by looking
at historical patterns and
extrapolating those into the
future. The notable Americanbased service is Lex Machina
which leverages US data and
court filings to analyze the
behaviour of judges and the
impact of venue.

TALL Season Social
Thank you all once again for coming
out to the TALL Season Social!
We’d like to thank our sponsors for helping
make this evening extra special: LexisNexis,
Manzama, Certent, S&P Global, Thomson
Reuters, and Emond Publishing.
Congratulations to the following winners
of our raffle prizes that were generously
gifted by our sponsors.

***
Certent – Dave Shumaker
Transformation comes in incremental steps.
Slide 6 addressed Machine Learning and
Wright reports that more than 95% of
S&P Global - John Sadler, Sanja Petrovic,
AI. This technology is to create systems
LexisNexis customers have fully migrated
Annia Peat
that mimic the way a human brain works
to the Lexis Advance platform and enjoy
through machine learning and cognitive
the recent searching and data visualisation
Lexis book – Aiju Yu and Amanda
computing, artificial intelligence solutions.
enhancements. One of LexisNexis’s main
Chernawski
LexisNexis is developing a series of tools
objectives going forward is to work with
which substantially enhance the quality of
lawyers and law libraries to understand how
East Thirty Six – Catherine MacGregor
legal research by “training” the various tools
to best bring advanced solutions to Canada
to fully understand the language of the law
using Canadian content for the benefit of
Manzama winners - Alexia Loumankis,
thereby improving the quality of languageCanadian customers.
Bonnie Wan, Elfi Kwong, Kathryn Kingston,
based interaction between human and
and Joanna Kozakiewicz
computer. Think of it as LexisNexis sending
Wright closed by acknowledging the deep
their machine learning systems to law school
common roots of law librarians and LexisNexis,
Thomson Reuters winners - Harsev Gill
so that our systems can better understand
and his commitment to strengthening
and Melissa Williscroft
the intent behind user’s queries such that the
partnership with the profession and libraries
machines will suggest additional research
as centers of legal innovation.
paths that will drive better conclusions, even
legal advice*, for end-users.
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Data shepherds of the modern law firm
By Mona Datt, Loom Analytics

Over the past two years working with Loom,
I’ve had the good fortune of meeting with
people from different segments of the legal
profession: library, knowledge management,
law students, associates, and partners.

on the tools of the trade. From where I’m
sitting, I see them as the data shepherds of
the large full service firms and boutiques.
And they are best suited to show the legal
industry how to shed light on all of this legal
dark data.

application or trial, the question that everyone
involved has is: how has this judge ruled in
the past? In the past, researchers would
spend time and resources sifting through
some recent case law and lawyers would
ask around for this information. With Judge
While associates and partners consume
Analytics, the results for a specific judge
information from legal systems, and usually Product Development
include
When I meet with legal librarians and • decision response time
knowledge managers about the benefits of • win/loss percentages in both graphical
using analytics tools such as Loom’s Court
and tabular format
From where I’m sitting, I see
Analytics
in
their
organizations,
and
discuss
• lists of precedent grouped by each
them as the data shepherds of
use cases, they are quick to recognize the
outcome
the large full service firms and
benefits of analyzing and collating large • a hearing filter to tell you how they would
boutiques. And they are best
amounts of data to answer questions. They
rule in a specific type of motion
suited to show the legal industry
play a big part in our product development • a practice area and facts filter to focus
by driving ongoing feature development on
how to shed light on all this legal
your results further
the
platform.
Faceted
search,
and
soon
to
dark data.
be available open text and one box search, Court Analytics
have resulted from the generous feedback This tool has the ability to include practice
from librarians and knowledge managers area trends as well as litigation and business
at our client firms. They have helped us intelligence and in turn drive data driven
generate the enormous amounts of dark data
understand how we might be able to position decision-making in law.
in organizations, the library and knowledge
Court Analytics as an analytics tool for legal
management (KM) professionals are usually
practitioners with our assisted search reports. In future newsletters, I look forward to
tasked with KM, a role that gives them visibility
They continue to provide us with interesting discussing additional use cases for analytics,
into all of an organization’s data. They are
reports and use cases for the data in our as well as the challenges and rewards of
also intimately familiar with questions that
platform.
building an analytics engine for your firm.
need to be answered on a regular basis for
lawyers while working on matters, as they
Judge Analytics Reports
are the ones tasked with doing the research.
Once a judge is assigned to the motion,
They train incoming students and associates
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App Advice: Spotlight on Youtube

By Martha Stortz

What is it?
YouTube is a video hosting service available
as a website as well as an app. Users can
upload videos, view, rate and comment on
other videos, and subscribe to other users’
channels.
How do you use it?
The YouTube app can be downloaded on
Android, iOS, Windows Phone, BlackBerry
OS, and Symbian. YouTube is very userfriendly. Users can view videos through the
app, search using the search bar, and upload
videos using the upload feature.
What’s the history behind YouTube?
YouTube was founded by former PayPal
employees Chad Hurley, Steve Chen, and
Jawed Karim in 2005. The original idea for
YouTube was an online dating service but it
grew into a site where users could upload
and view user-generated content. In 2006,
Google purchased YouTube for $1.65 billion.
As of December 2016, it’s the second most
visited website in the world, and in February
2017, one billion hours of YouTube videos
were watched every day.
How many people use YouTube?
YouTube has over 1.8 billion active users each
month as of March 2018.

Who uses YouTube?
Users are mostly male (62%) and located
outside of the US (80%) with 22.8 million
active users in Canada. The largest age
group is 25-33 year olds, with over 40 million
unique visitors in that age range.

As of December 2016, it’s the
second most visited website in
the world, and in February 2017,
one billion hours of YouTube
videos were watched every
day.

Should law libraries use YouTube?
Some law libraries are already on YouTube
with content like introductions and short
tutorials. YouTube can be a great resource for
law libraries as it allows widespread access
outside of internal systems.
Are there any apps you’d like to know more
about? Suggest an app by emailing mstortz@
mccarthy.ca

Are there any issues to be aware of?
YouTube uses community guidelines they
ask users to abide by. These guidelines
prohibit material that includes explicit or
inappropriate content as well as content that
has copyrighted material without the holder’s
consent, among other rules. However,
YouTube has come under fire for the handling
of content that violates the guidelines.
YouTube relies on users to flag videos that
are offensive or inappropriate.
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